
Market concentration offers fewer 
opportunities for small scale farmers

Consumers

Market power and influence
is concentrated in trading, 
processing and retail

Retailers

Processors

Domestic traders

Small-scale farmers

IAASTD/Ketill Berger, UNEP/GRID-Arendal

C

M

Y

CM

MY

CY

CMY

K

68b market consentration hour glas.pdf   2008-01-03   15:57:38


